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AFD members make golf
outing a huge success
*See page 3

Estate planning makes
financial sense
«Seepage 4

AFD’s Dan Reeves
succeeds in establishing
Vertical Licenses
«Seepage X

Holiday Market is a feast
for the senses

*See page 18

Meet Rep. Shelley Taub
« Seepage 20

Ho, Ho, Ho...the
Holidays are coming!

ttl

It's time to get ready for
the busy holiday season at the
AFD/Beverage Journal
Holiday Show, September 23
and 24 at Burton Manor in
Livonia. See page 11 for
Cetails.
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Working hard for our members.

""Golfing Around"

Some people will do anything to get on the cover ofa magazine' The
Standard Federal team of Tim Dawson, Neal Blocker (upside down).
Dehhie Morgan and JeffRahanus ham it upfor the camera during
the AFD Foundation GolfOuting

The skies were clear and
the courses full of
industry leaders bating
a good time for a good
cause during the AFD
Foundation Golf Outing
on July 16. .See pages 3,
24, 26 and 28 for details
and more photos.

Jim Chuck ofFrito-Lay
flipsfor the AFD Foundation
GolfOuting!

Governor Granholm appoints Nida Sainona to
Liquor Control Commission

AFD is pleased to
bounce that Governor
Jennifer Granholm has
aPpointed Nida Samona to

the five-member Michigan
Liquor Control Commission
(MLCC). Presently a
Southfield City Council
Member and an Assistant
Macomb County Prosecutor,
Samona will begin her
position on the Liquor
Control Commission this
month.

Also appointed to the
Commission was Pat
Gagliardi, a former State
Legislator and lobbyist for
Lake Superior State
University.

Commissioners are
currently appointed by the
Governor (with Senate
concurrence) to four-year
terms. The two new
Commissioners replace
Claudia Gartin and Jim
McBryde, whose terms
expired.

The AFD Board of
Directors and its staff
congratulate Nida and Pat and
look forward to working with
them on issues of importance
to our members.
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Small group market

reform

The Michigan House of
Representatives and Senate
passed Senate Bills 460 and
234, market reform
legislation supported by the
Coalition for Health
Insurance Market Reform
(CHIMR) and Blue Cross
Blue Shield of Michigan.
The bills were passed in both
the senate and house by
overwhelming margins and
Governor Granholm is
expected to sign them. The
final language coincides with
the principles set forth by
CHIMR when this initiative
began.

The passage of the
legislation is a monumental
victory' for small businesses
throughout our state. By
implementing rate bands in
Michigan, this legislation will
help curb commercial
insurers’ practice of cherry
picking younger, healthier
groups from the Blue's
insurance pools and allows
Blue Cross to address the
adverse selection in its pools.
This, in tum, will stabilize
rate increases for small
businesses, bringing those
increases more in line with
national averages.

While health insurance
rate increases are an

passes!

unfortunate reality in the
current health care
environment, this legislation
fixes the serious defect in
Michigan’s small group
market that has been driving
even higher increases here in
our state.

Highlights of the small
group market reform
legislation:

Rate bands and rating
factors

The market reform
legislation implements rate
banding in Michigan's small
group health insurance
market. For each product in
up to 10 geographic areas,
carriers must offer small
groups a rate within a set
percentage of an index rate.
All rates must be kept inside
that range:

* BCBSM can use age and
industry as rating factors
within a +/-35 percent rate
band.

* Health maintenance
organizations are permitted to
use industry, age and group
size as rating factors within a
+/-35 percent rate band.

» Commercial insurers can
use industry, age, group size

See Small Group Market j
Reform, page 12

Top 10 c-store Sales

As a percentage of in-store sales, the top 10 varied only by the addition of sweet snacks as No 10in
2002 replacing the publication category, the first four categories all hold adouble-digit share in terms
of percent of in-store sales. A drop-off in share among the top 10 syarts with the No. 5. general
merchandise, which holds a 4% share. That emphasizes just how important the top four are. with a
combined 71.5% of the 90% in-store sales percentage that the top 10 controlled in 2002.

Percent of in-store sales

Cigarettes
Foodservice
Packaged beverages
(non-alcoholic)

Beer

General merchandise
Candy

Fluid milk products
Other tobacco

Salty snacks
Packaged

sweet snacks

2000 2001 2002
35.8% 38.7% 36.0%
13.3% 11.4% 12.3%
12.3% 11.4% 12.3%
10.9% 9.9% 11.0%
2.™% 3.6% 4.0%
3.9% 34% 3.9%
2.8% 3.0% 2.8%
15% 2.7% 2.7%
3.4% 2.3% 2.7%
2.3% 18% 18%

Source NACS 2003 Slate ol the Industry Report (all 1998-2001 data refersto NACS/CSNews Industry Databank!
Visit our Web site at: www.afdom.org
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Earn Great Gear When,You Purchase
25 Cases or More of.Pepsi.Vanilla. ’

— Plus- Qualify yor~ChancoitoiWinl
iifta Panasonic 471,Widescreen TV .

How To Play:

Simply purchase a minimum 25 cases of Pepsi Vanilla products on a single
invoice during the month of August, 2003 get a Pepsi Vanilla Cap and T-Shirt.
Purchase 50 cases and get a Pepsi Vanilla Hooded Sweatshirt.

PLUS, automatically be entered to win a Panasonic 47" Widescreen TV.

These Pepsi Vanilla products count toward your qualifying purchase:
20 oz. and 2-liter bottles,12-pack and 24-pack cans, regular or diet.

PANASONIC 47" WIDESCREEN HD PROJECTION TV MONITOR

ar height retio asa
cinemerlike realismto digital programming 2-tuner Picturem Picure TV features afire
Induces 2 sets of
signals, monitor must be
comected loa WTV Reosiver (ot induded) Retal velue of $1649 00 (3082)

O LEVEL ONE: 25 CASE PURCHASE

FEERNTIEALYRTYS PEPSI VANILLA CAP & T-SHIRT (5263/5273)
BUSINESS NAME:. e CHOOSEONE SIZE:
AODRESS: - OM OL OX 0OXL
-~ SINE: . O LEVEL TWO: 50 CASE PURCHASE
PEPSI VANILLA HOODED SWEATSHIRT (5283)
PHONE._( 1 CHOOSEONE SIZE:
PLEASE PROVIDE STREET ADORESS; UPS* IS UNABLE TO DELIVER TO PO. BOXES OM DL OX 0OX4L

Q  MJU. OR FAX COMPLETED FORM ALONG WITH QUAUFYNG NVOWE TO

PEPSI FULFILLMENT CENTER < 40 Silverdome Industrial Park ¢ Pontiac, Ml 48342 « Phone: (248) 322-5450 « Fax: (248) 322-5454

Prize and drawing entry is subject to verification and confirmation of invoice submitted. Multiple invoice purchases will not be accepted.
Entry will not be processed without the proper invoice as a support document

All qualifying entry forms must be received by September 30,2003 for drawing to be held on October 15,2003.
Entry forms received after September 30th do not qualify for rebate or drawing and will not be processed. Limit one entry per store location.

llow 4106 weeks to/1 Any Queli Il (248) 322-5450 Actuali ived ysightty
Werecommend you keep acon <tte fa™ far yourrecords Peps Fulfilment Center e not responsible Iv late lost temaget) incomplete ilegible postage due: or miscirected
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By Terry Farida
AFD Chairman
The day couldn't have been more

beautiful. Clear, blue skies, a light breeze
and temperatures in the high 70s and low
80s set the stage for our Annual
Foundation Golf Outing. However,
cooperative weather was just the icing on
the cake for our golfers on July 16. The
outing's success was clearly due to the
hard work of our great golf committee
and volunteers. It started with our two
Co-Chairs, Tom Waller from
CROSSMARK and Al Chitlaro of Faygo
Beverages. They successfully rallied the
troops of volunteers for a great day on the
links.

It takes a lot of work to host an outing
that takes over the entire Wolverine Golf
club facility. With over 300 golfers, 30
scholars and their parents, there was a lot
of coordination behind the scenes. The
Golf Committee met numerous times to
work out details and then on July 11 to

Chairman\ Message

Teamwork makes AFD Foundation

Golf Outing a HUGE success!

stuff enough goodie bags for all golfers.

Then, on the day of the event, they
unpacked the truck, coordinated
registration, monitored prize holes,
handed out goodie bags, put rules of play
on carts, checked snack stations, filled ice
buckeLs, took photos, conducted the
scholarship presentation, handed out door
prizes, sold raffle tickets, and packed the
truck again. There were dozens of
volunteers and | apologize if I have left
someone off the list. For all of our
volunteers.. THANK YOU! Without
your help we certainly couldn't give away
30 scholarships. We truly appreciate your
help.

AFD Golf Committee members and
volunteers:
Tom Waller
Al Chittaro
Jim Willson
Paige Chittaro
Jim Garmo
Alaa Naimi
Bill Viviano
Jim Bellanca
Ed & Joanie Frost
Bronson Yaldoo
Brent Jamil
Ryan MacWilliams
Sean Momson
Liz Wolkowicz
Faiez Asmary
Dan Carpenter
Larry Danna
James Farber

Marion Body

The Grocery Zone

By David Coverly

Tom Amyot
Ken Misiak
Rick Welch
John Zeban
Ben Benjamin
Joe O'Bryan
Bill Turner
Charlotte Blackwell
Steve Ferrebee
Pat Hems
Terry Fleming
Chip Gerlach
Lonng King
James Hooks
Jeff Vickerman
Randy Vermilye
Kathleen Reeves
Harley Davis
Ray Amyot
Mark Sarafa

I also want to thank all the companies
that donated product and prizes. We
certainly weren't lacking for food and
drinks at breakfast, on the course, lunch
on the turn or at dinner. The sampling
stations along the way were also
entertaining. Thank you all for your
continued support.

Tony’s Pizza

Ramada Inn Southfield

1&K Distributors

Party Time lIce

Cabana

Pointe Dairy Services

Tom Davis & Sons Dairy

Better Made

Kar Nut

Country Fresh

Melody Farms

CROSSMARK

Awrey's

Interstate Brands

Absopure

7UP Bottling Company

Pepsi-Cola

Coca-Cola

Faygo

George Weston Bakeries

Anheuser-Busch

Authorized Cellular/Verizon Wireless

Barton Brands/Canandaigua

Brown-Forman

DTE Energy

Frito Lay

General Wine & Liquor Company

Kowalski Companies

Michigan Lottery

Miller Brewing Company

National Wine & Spirits

Skyy Spirits

Bar-S Foods

Blue Cross Blue Shield of Michigan

Gadaleto Ramsby

Warsteiner Beer

Finally, | want to thank our sponsors
and golfers. Because you support this
event, the AFD Foundation can give
scholarships to our deserving youth.

They are our future, and we thank you. A
list of sponsors is on page 24. along with
photos from the event. | am truly proud
to be a part of an association that has so
many involved members. It was a great
event, because of YOU.
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Guest Column

Estate Planning for now and later

By Randall A. Denha, Esg.

Under the Economic Growth and
Tax Relief Reconciliation Act
(EGTRRA), the federal estate tax will
be reduced each year until it is
eliminated in 2010. However, unless
subsequent legislation is enacted, the
EGTRRA will sunset by law and the
estate tax will be revived in 2011. The
end result is that taxpayers, especially
individuals with a substantial amount
of assets, must continue to consider
estate planning a high priority.
Fortunately, there are several
techniques that make sense from an
overall financial planning viewpoint,
regardless of what eventually happens
to the estate tax. For example:

Annual gifts: Under the annual gift
tax exclusion, taxpayers currently
may give each recipient up to $11,000
a year without incurring any gift-tax
liability.

The exclusion is doubled to
$22,000 for joint gifts made by a
married couple. Arranging a series of
lifetime gifts to family members can
substantially reduce the size of a
taxable estate for the future. For
example, a married couple with two
children can give each child assets
valued at $22,000 for five years in a
row, or atotal of $110,000. The
future income produced by the gift of
the assets would be taxed to the
children.

Family limited partnerships:
Establishing a business as a family

Thefollowing is a

Dear Mr. Sarafa,

You have contacted my office to
voice your opposition to Senate Bill
590. Thank you for taking the time to
share with me your opinion on this
particular matter.

When the budget deliberations
process began, | started looking for
places to cut within the budgets under
my responsibility. 1did this because |
did not believe that Governor
Granholm presented an accurate
picture of the budget situation. In
fact, 1 was convinced that massive
cuts were necessary since many of her
tax “loopholes” were not going to be
implemented. Additionally, at the
time, projected revenue estimates
looked bleak.

As a result some very important
programs were eliminated and | was
hoping to find a way to restore at least
some of the funding. During the
course of the budget discussions
dealing with the lottery, we
discovered that there is no annual
renewal of the lottery license, and the

limited partnership (FLP) and granting
interests in the FLP to family
members generally results in a
discounted valuation and future tax
savings from income shifting.

Living Trusts: A living trust is a
method for keeping assets out of
probate. Upon death, the assets in the
trust are distributed to the named
beneficiaries, similar to a will.
Although a living trust may replace a
will with respect to certain assets, it is
generally recommended to maintain a
will in addition to the trust. A living
trust is not, however, a device for
saving taxes. Income tax on the trust
earnings must be paid and the assets
are subject to estate tax at death.

QTIP Trusts: Under the unlimited
marital deduction, any property
passing from one spouse to another is
effectively tax-free. However, the
deduction is barred where a
transferred interest in property is
terminable (i.e., the interest ends after
a lapse in time or upon occurrence of
a specific event). If it is properly
structured, qualified terminable
interest property (QTIP) transferred to
a trust established for a surviving
spouse may still qualify for the marital
deduction. Once the QTIP election is
made, the trust assets are included in
the estate of the surviving spouse,
even though he or she has no control
over their eventual disposition.

Charitable remainder trusts: By

setting up a charitable remainder
trust, a taxpayer can leave a portion
of his or her assets to a deserving
charity while claiming a current
income tax deduction. The trust must
be established as an annuity trust (a
specified amount is paid out to
income beneficiaries) or a unitrust
(the income beneficiaries receive a
fixed percentage based on the fair
market value of the assets). Other
special rules apply.

This isjust a brief overview of
several planning techniques that
could reduce future estate-tax
liability. We can assist you in
structuring an estate plan to meet
your individual needs.

Randall A. Denha, J.D., LL.M. of
Cox, Hodgman & Giarmarco is an
attorney specializing in the areas of
estate planning, wealth transfer
planning and asset protection
planningfor high net worth
individuals. Mr. Denha is an
instructor at Oakland University’s
Certified Financial Planning
Program. He is afrequent lecturer
for various associations such as the
Michigan Association of Certified
Public Accountants (MACPA),
Michigan Association of Osteopathic
Family Practitioners (MAOFP),
banks, life insurance companies and
brokeragefirms. Recently, Mr.
Denha appeared in Forbes magazine
in an article titled, “Partners, but not
with the IRS”

letterfrom State Senator Valde Garcia regarding

increasing lottery licensefees:

initial permit fee has not been adjusted
in some time. Believing it was time to
reevaluate both of these points; |
introduced legislation to increase the
amount of commission a lottery
retailer could receive. The Senate
Fiscal Agency estimated that this
would produce approximately $1.5
million. This was just enough to help
keep one very important education
program barely alive. Normally, I am
not in favor of raising fees or taxes.
However, in this case, given the fee
history, 1 thought it might be worthy
of consideration.

Several things have changed since
my preliminary assessment of the
budget. First, despite not passing
most of the Governor’s loopholes,
republicans have found alternative
sources of revenue, i.e. bad driver
legislation, and the homestead
legislation sponsored by Senator
Brown. Second, President Bush and
Congress provided emergency federal
assistance. With these funds now
available, and other tax revenues
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stabilizing, we are able to proceed
without having to raise additional
fees. As for the very important
education program | was trying to
save, the chairman of the K-12
subcommittee was able to save the
program.

It now appears that we may no
longer need SB 590. However,
during the discussions about the bill,
it was suggested that we prorate the
annual fee for the smaller retailers. |
agree that was a sensible suggestion.
At this time the senate majority
leader has told me we will hold the
bill in reserve in the event that we
need it. Given the change in
circumstances, | concur with his
assessment.

Again, thank you for contacting
me. | appreciate your views and |
hope that you will understand that
sometimes reasonable people can
disagree.

Sincerely,

Valde Garcia

State Senator, District 22

Calendar

September 23 - 24

AFD Beverage Journal Holiday
Show

Burton Manor, Livonia

(248) 557-9600

October 11-14

NACS Convention & Exposition
Chicago, IL

(703) 684-3600

October 17-21

Produce Marketing Association
Annual Convention & Expo.
Orlando, FL

(302) 738-7100

October 26-29

Food Distributors International
Productivity Convention & Expo
Nashville, TN

(703) 841-2400

February 8, 2004

AFD Annual Trade Dinner
Casablanca, As Time Goes By
Penna’s of Sterling

Sterling Heights, Ml

(248) 557-9600

February 9-11, 2004
NGA Annual Convention
Paris Las Vegas Hotel

Las Vegas, Nevada
(703) 516-0700

Statement of Ownership

The AFD Food & Beverage Report
(USPS 082-970; ISSN 0894-3567) is
published monthly by the Associated
Food Dealers of Michigan at 18470
W. 10 Mile, Southfield, Ml 48075.
Material contained within The AFD
Food & Beverage Report may not be
reproduced withoutwritten permission
from the AFD.

The opinions expressed in this maga-
zine are not necessarily those of the
AFD, its Board of Directors, staff or
members. Bylined articles reflect the
opinions of the writer.

POSTMASTER: Send address
changes to AFD Food & Beverage
Report, 18470 W. 10 Mile, Southfield,
MI 48075.

ADVERTISERS: For information on
advertising rates and data, call AFD,
Ray Amyot, 18470 W. 10 Mile, South-
field, Ml 48075, (248) 557-9600 or
(989) 386-9666.

AFD works closely with the following
associations:



Suburban News/Magazines is steadily growing and is now over 1,100
retailers strong. We thrive to achieve our retailers satisfaction and give
you. the retailer, the best possible service within the market of magazine
distribution. We are pleased to announce our acquisition of a smaller com-
pany that was servicing the Detroit/Metropolitan area. With the addition
of these stores, our drivers have been re-routed to cover a larger delivery
area. We appreciate and give a deep "thank you™ to all of the retailers that
have been with us for years and welcome all the new' retailers that have
recently joined with us for service.

Our area of delivery and service is broader than before. Regardless of
your location, a delivery route may already be in place and we may be
delivering within your area. To list a few areas, Detroit and the metropoli-
tan areas surrounding, Flint and surrounding cities, Saginaw, Bay City,
Lansing, St. John, Durand, Owosso and many more. If you are interested
in magazines sales for your business, give us a call.

We are family-owned and have been in business since 1988. In recent
years, we have been affiliated with the Better Business Bureau, the Asso-
ciated Food Dealers and the Michigan Chamber of Commerce. We strive
for excellence in our customers ’ satisfaction while always looking for bet-
ter ways to fulfill their needs. We do provide in-store service on your racks
and displays. This allows us to keep your business current in all the out-
coming magazines as they are given to us. As always, you, as a retailer,
have the option to refuse any magazines that you feel might be inappropri-
ate for your store.

On behalf of all the employees and management of Suburban News/
Magazines, we thank you again for your loyalty and support. To the new
businesses with us, we will strive to bring you the same faithful service
and dependability that you should expect from a shared interest.

Sincerely,

Tony Kassab

Owner, Suburban News/Magazines

Better Business

Bureau

AFD Food & Beverage Report, August 2003



Council says biotech foods

are safe to eat

The International Council for
Science says biotech foods currently
on the market are safe to eat with no
adverse effects reported and that there
is no evidence the current varieties
have caused environmental damage.
The council’s report also shows new
regulatory systems for food and
environmental safety are needed for
new and more complex varieties of
biotech crops. -Financial Times

Dollar stores see rise in

stock values
The ultra-discount store industry
has seen an average 34% jump in

elgome to the future of quality

performance. Introducing

ncer's FBS Series of frozen
everage dispensers . .

the 550 and the 554.
Stylish, sleek design

e Large, contemporary graphics
« “Next generation platform" for future

upgrades.

State-of-the-Art technology

News Notes

stock values this year. Analysts point
to the soft economy and consumer
passion for discounted stores as
reasons for the success of stores such
as Dollar Tree, Family Dollar and
Dollar General. -Business Week

Wal-Mart tries to make

right with female employees
As the world’s largest retailer, Wal-
Mart was sued more than 6,000 times
last year. Now, pending ajudge’s
ruling, it could be facing a class-
action sex discrimination suit
involving 1.5 million current and
former female employees. The threat

of such a suit has the retail giant
wondering how it strayed from its
reputation as a company that valued
all employees and treated them with
dignity. -Fortune

Pepsi aims for global
market
Pepsi-Cola is taking aim at the
multicultural market with ads
featuring Beyonce Knowles and
Shakira. Pepsi’s market is 20%
Hispanic, 15% black and 6% Asian-
American, says Giuseppe
D’Alessandro, Pepsi’s director of
multicultural marketing.
-Advertising Age

Limited counter space? No problem.
Choose the FBD 550 with the smallest
footprint currently available; it will fit in
the smallest of spaces. If space is not a

problem, try our FBD 554, with four
barrels available for a variety of brands;

sure to provide a refreshing frozen
beverage every time, while you

INCREASE YOUR PROFITS!

For more information, contact your local LANCER Distributor at:

5350 E. Davison e« Detroit, Ml 48212

(800) 899-9DCl

FOOD

EQUIPMENT
INCORPORATED
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Grand Rapids, Ml 49603

(616) 243-8863

Vidal Sassoon says his
brand is losing royalties
Vidal Sassoon says his life’s work

and the value of his brand name hang
in the balance after Procter & Gamble
in February stopped distribution in
North America and Europe. P&G
says it’s still promoting the brand in
Asia; however, in the U.S. and
Europe, P&G says the brand has lost
its cachet. -USA TODAY

Monsanto sues Maine’s
Oakhurst

Arguing Oakhurst’s labeling is
essentially misleading to consumers,
Monsanto filed a suit in U.S. District
Court to force the dairy producer to
remove claims that its milk doesn’t
contain artificial growth hormones.
Monsanto alleges the claims could
lead consumers to believe hormone-
free milk is better, though research
shows there is no difference between
milk produced with or without bovine
growth hormones. -Portland Press
Herald

The decline of the New

England lobster market

After hitting near-peak levels of
8.2 million pounds in 1999, the
Rhode Island lobster industry
plummeted to 4.5 million pounds in
2001. Though the fall has not yet
affected the larger Maine lobster
industry, many Rhode Island
lobstermen have seen their revenues
cut in half; many are getting out of
the business. -Portland Press Herald

CoolBrands to acquire some

Dreyer’s & Nestle brands
CoolBrands International said it
will pay $10 million to acquire some
brands and distribution assets from
Dreyer’s Grand Ice Cream and Nestle.
The agreement includes CoolBrands
acquiring Dreyer’s Dreamery and
Godiva labels, Whole Fruit sorbet
brand and Nestle’s U.S. rights to

Haagen Dazs. -USA TODAYI
Associated Press

Congratulations!

to
Faiez Asmary!

AFD has learnedthat
Faiez Asmary ofNational
Wine & Spirits, willmarry |

Elizabeth Meram
in August.

AFD wishes the couple
good luck and happiness
in theirfuture together!



we're supporting a business incubator that'll hatch

80 new businesses.

This local community project includes an international welcome center and
shopping district. It will grow new businesses and create 190 new jobs.
We're proud to support community development programs, as well as pro-
grams for education and the environment. But giving is also a personal mat-
ter. That's why you'll find me and other DTE Energy employees volunteering
our time inthe community, fixing up neighborhoods, tutoring young people,
planting trees and cleaning waterways. As a company and as individuals,

we know we have the power to make a difference.

AFD Food & Beverage Report. August 2003.....



AFD instrumental in

On July 1, the Michigan
Department of State kicked off its
“Check to Protect! Who's a VIP?”
campaign. Spearheaded by Secretary
of State Terri Lynn Land, it marks the
rollout of new vertical driver’s
licenses and state identification cards
for residents under the age of 21.

The Vertical Identification
Program (VIP) provides an instant
visual cue solely designed to help
clerks, waiters and law enforcement
more easily identify minors. The
format of the new “portrait-style’
licenses differs radically from the
horizontal licenses now carried by all
Michigan drivers, which takes the
guesswork out of checking IDs.

AFD’s Vice President Dan Reeves
was instrumental in providing
information to the state about vertical
licenses. He researched the programs
of other states and presented his
findings, which will make it much
easier for retailers to verify age.

The revamped layout also creates a
more tamper-resistant design to
thwart attempted alterations or
forgeries.

The result is additional safeguards

Special Report

VERTICAL IDENTIFICATION PROGRAM

for our young people and extra
protection for businesses.

The program is being buoyed by a
catchy public-awareness campaign
targeting teens, parents and law
enforcement as well as the retail
community. The “Check to Protect!
Who’s a VIP?”’ promotion sends a

strong signal of enforcement,
responsibility and public safety.

Our industry continues to be very
supportive of this program. We have
always done our part to help keep
minors from purchasing adult-only
items such as alcohol and tobacco.

Thanks to the VIP campaign.

introducing new vertical license

parents will have peace of mind
knowing that their children are
carrying cards especially designed to
ensure their well-being. That alone is
something in which manufacturers
and retailers can take great pride.

But the vertical license program is
good for the bottom line as well.
Violating state liquor laws could
result in damaging sanctions such as
stiff fines and the loss of a liquor
license. Few business owners
intentionally run such arisk. The
security of being able to immediately
determine a minor’s underage status
gives retailers an extra measure of
comfort.

Another selling point is that this
law does not carry a burdensome
government mandate that falls on
retailers’ shoulders. There is no
expense or special training required
on the part of business owners.

Under the new law, the
Department of State must issue
vertical licenses and ID cards to
minors, and publish on the documents
the dates when the holder reaches the
age of 18 or 21. The law also

VIP continued on page 16

FEEL THE HEAT

*You asked for it
*Your customers asked for it
*\We listened—

It's here NOW!

INTRODUCING

Frito Lav's
New HOTLINE!

Ask you Route Sales Representative
about these items TODAY!
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Beer makers tap into
import market

Imported beer sales increased 6%
last year, compared to a 0.7% rise for
domestics, according to industry
analysts. Seizing on the growth in
premium beer sales, companies such
as Anheuser-Busch and Miller
Brewing are seeking ways to increase
their product lines to include more
imported brews. -USA TODAY

Amex looks to increase
market share
American Express is in line to
capitalize upon lawsuits involving
Visa USA and MasterCard

International and their member banks.

The suits claim the two associations

News Notes

illegally prevent their member banks
from reaching agreements with
American Express and other
companies; Amex officials say their
higher merchant fees would be
appealing to banks. -The Wall Street
Journal

Whole Foods becomes first
major organic chain
Each of Whole Foods' 140 stores
has received organic certification,
making it the first major grocery chain
to certify all of its stores. Several
independent health food stores have
been certified and Whole Foods’
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competitor, Wild Oats Markets, is
considering certification for its
coffee and juice bars. -The New
York Times

Aurora restructures
through bankruptcy

The maker of Aunt Jemima
pancakes and Duncan Hines mixes
plans to restructure its business
through a bankruptcy plan that
offers a larger stake of the company

to a Boston-based buyout firm. JW.

Childs Associates is slated to take
on 65.6% of Aurora Foods.
Boston.com!Associated Press

McDonald’s sets antibiotic
policy

The policy, set to go into effect
worldwide by the end of next year,
prohibits McDonald's suppliers from
using any of 24 antibiotics used to
promote growth in poultry or pork
products. Industry observers say the
policy could cost suppliers as much as
$700 million in decreased production
and could force some out of business.
-Just Food

Grocers court Hispanic
consumers

Supermarket chains such as Super
Saver and Albertson’s are designing
stores to attract the nation’s largest
minority group. The group has a
purchasing power of $580 billion,
according to 2002 data from the
Census Bureau. Some grocers are
opening entire stores that cater to
Hispanics by employing bilingual
workers and displaying ads in
Spanish. -Chicago Tribune!
Associated Press

Will there be a “veneteria”
in every office?

With budget cutbacks and time-
starved employees becoming more
frequent, many companies are
introducing vending machines that
carry everything from candy bars to
salads and sandwiches. Revenues for
the vending machine industry
increased from $17.4 billion in 1992
to $24.34 billion in 2001. -The
Charlotte Observer

Who will win the
doughnut battle?

The battle between the country’s
two doughnut powerhouses is set to
take off, as Dunkin’ Donuts plans a
new offensive to combat the quick
rise of Krispy Kreme. Although
Dunkin’ Donuts still trumps Krispy
Kreme in revenue, Krispy Kreme is
expanding at a rate greater than it had
projected when it went public in early
2000. -Business Week

Hershey and Cadbury at

risk for obesity lawsuits

A JP Morgan report shows Hershey
and Cadbury Schweppes are among
the companies most at risk for being
sued in any obesity lawsuits, as 95%
of Hershey’s products and 88% of
Cadbury’s food items are considered
“not so healthy.” Coca-Cola, PepsiCo
and Kraft are also at risk of being
sued. -Just Food

Food giants eye healthy f»re
offering

Kraft Foods, McDonald’s. Frito-
Lay and Kellogg are among the food
industry giants planning to roll out
new products that are targeted at
health-conscious consumers. Kraft
plans to change the way it creates,
packages and promotes its products

-USA TODAY



Lottery, Continued from
previous page

One jackpot-winning ticket was
sold in Maryland for the June 20
drawing. The Michigan Lottery had
its share of happy Mega Millions
winners as well. Among the 10
Mega Millions states, there were 42
ticket-holders who matched the first
five numbers to win second-tier
prizes of $175,000. Of those 42
winning tickets, five were sold by
Michigan Lottery retailers. Overall.
Michigan Lottery players collected
more than $1.7 million in cash prizes
in the June 20 Mega Millions
drawing!

The following Michigan Lottery
retailers sold $175,000 winning
tickets:

7-Eleven 147H, 3013 Lansing
Rd. in Perry

« Fresh Tobacco. 13363 Dix

Toledo Road, in Southgate

7-Eleven 084A. 420 Baldwin St.,
in Jenison

Toma Quick Service, 36550
Garfield Road, in Clinton Township

Rite Aid Discount Pharmacy
#4545, 1998 Biddle St., in
Wyandotte

The enthusiasm for the growing
jackpot shown by Michigan Lottery
retailers, coupled with players'
excitement about the nine different
ways to win Mega Millions, has
made Mega Millions a huge success
here in Michigan. This game’s
popularity has steadily grown since it
debuted in September 1996 as The
Big Game. In fiscal year 2002,
Michigan Lottery players collected
more $205.9 million in Big Game/
Mega Millions cash prizes, including
jackpot jackpots of $80 million (lump
sum cash value $43.7 million) and
$17 million (lump sum cash value
$10,071,089)!

Congratulations to all of our
retailers on increased Mega Millions
ticket sales. Your patience and
courtesy with customers is a big
reason Lottery players keep coming
back. Thank you for ajob well done!

NEW INSTANTS DEBUTING
IN AUGUST. I am pleased to
announce that the Lottery will be
unveiling five new instant games this
month. On August 7, players will
have a million reasons to play the
SI0“$1,000,000 Player” featuring a
Si.000,000 top prize. The $1 “X
Marks the Spot” hits store counters
on August 14 offering a $4,000 top
prize. Players will have the chance
to win a $25,000 top prize when the
$2“Doggone Lucky” goes on sale on
August 21. On August 28, the $5

‘Big Bear Bucks' roars into stores
featuring a $200,000 top prize. Also
on August 28, the $1 “Ace in the
Hole" bonus game goes on sale,
.offering a $1,000 top prize.

Shanty Creek condo for rent

Stay in condo overlooking Schuss Mtn. IHthfairway and
help support AFD Foundation!

Picturesque one-bedroom condo sits on the Schuss
Mountain 18th fairway, at the Schuss Village of the beautiful
Shanty Creek resort. The condo has one bedroom with a
queen bed. a small living room with queen sleeper sofa,
kitchen and bath. It sleeps four but is best suited for a
couple.

Rent through AFD and save! This unit normally rents
for $180 per night, but AFD members can rent it for just $95
per night, minimum two-night stay. Best yet. $20 per night
will go to the AFD Foundation and may be tax deductible as
a charitable contribution. Please consult your tax advisor.

For reservations or more information, contact Michele
MacWilliams at (248) 625-0070.

Delivers In More

Ways Than One.

MANY RESOURCES

FINANCIAL | LEGISLATION | EDUCATION | ACTIVITIES
« Blue Cross/ Blue « Full Time Lobbyist * AlVLoan Library * Annual Trade Show
Shield Health Care .AFD PAC Committee *T.L.P.S. Seminars « Formal Trade Dinner
* Ameritech Payphone « Legislative Updates « Legal Consultation « Scholarship Golf Outing
Program . o
« Liaison with Govern- * Accounting Advice *Annual Seniors Picnic

« Verizon Wireless i
mental Agencies « Monthly Food & + Thanksgiving Turkey Drive

* Coupon Redemption Beverage Report

Program ) . Be\_/erage Journal
« Scholarship Awards Holiday Show
« Clear Rate Long Distance

* MasterCard/Visa

Acceptance For more information on any of these
< Northpointe Liquor i
Liability Insurance excellent programs, call:
+ Security Express ASSOCIATED FOOD DEALERS OF MICHIGAN
Money Orders 18470 West Ten Mile Road « Southfield, Michigan 48075
*AAA Auto & Home
Insurance 1-800-66-66-AFD
« Star Workers or (248) 557-9600

Compensation Insurance
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Thanks sponsors! AFD awards 30 scholarships at golf outing!

Thanks to you sponsorsfor making the Associated Food Dealers of Michigan Foundation GolfOuting a success. With your support AFD was
able to award scholarshipsfor the 200312004 school year to 30 deserving students. Read more aboutyour scholars next month.

Eagle Sponsors

7UP Bottling Group
Absopure
Anheuser-Busch
Authorized CellularA/erizon Wireless
Barton Brands/Canandaigua Wine Co.
Brown-Forman
Central Distributors of Beer
Coca-Cola
CROSSMARK
Diageo
DTE Energy
Eastown Distributors
Faygo Beverages, Inc.
Frito Lay
General Wine & Liquor Company
Interstate Brands -
Wonder Bread/Hostess
Kar Nut
Kowalski Companies
Melody Farms
Michigan Lottery
Miller Brewing Company
National Wine & Spirits Corp.
North Pointe Insurance Company
Peoples State Bank
Pepsi Bottling Group
Pernod Ricard USA
Petitpren, Inc.
Standard Federal Bank

Birdie Sponsors

Allied Domecq

ConAgra Snack Foods (Goodmark)
Meadowbrook Insurance Agency
National Wine & Spirits

Philip Morris

Skyy Spirits

Standard Federal Bank

Par Sponsors

Great Lakes Beverage Company
Guardian Alarm Company

Tom Davis & Sons Dairy

Value Wholesale

Hubert Distributors Inc.
Sherwood Food Distributors

Terry Bunting of Michigan Lottery (left)
and Christopher Ammori

Strategic Planning Concepts/Sagemark Consulting, Inc.

More scholars and sponsors on page 26

Greg Gagnon of Authorized Cellular and
Rebecca Brooks

Scott Caddy (left) and Bill Turner of
Miller Brewing Company

Todd McCormick of Diageo and
Jackie Canan

Forest Bryson of Faygo Beverages, Inc.
and Heather Drake

Joe O Bryan oflUP Bottling Group and
Rachel DuBridge

Jim Grant of Melody Farms and
Kimber Ebels

Nu-Ad prints for Detroit's Finest

""Congratulations to AFb on
anothersuccessful Coif

Outing, andto allAFb
Scholarship winners on

ajob welldone. "

Allthe Best,
Louie Stephen
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WINFALL Days of Thunder August 4-30

Get ready for WINFALL Days of Thunder, the great new promotion that will be taking Michigan by storm. With each
$3 single-ticket WINFALL purchase, players receive an entry coupon for a chance to win a brand new 2003 Ford
Thunderbird Convertible. Four care will be awarded in all. Your terminal will generate an entry coupon automatical!;' vith
every $3 or more single-ticket WINFALL purchase. Players can enter as many times as they want with every qualifying
ticket purchased August 4-30. So get geared up for Days of Thunder but remember, it's only for a limited time!
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Kelly Flynn of Pernod Ricard USA and
Lauren Hesano

Jim Trischett of Anheuser-Busch and
Kimberly Edsall

Linda Kowalski of Kowalski Companies
and Anthony Hamilton

Emily Heiler

and Gary

Faigle of

Strategic

Planning

Concepts/

Sagemark

Consulting,

Inc.

Joseph Krystyniak

Mark Sarafa o fAbsopure (left) and
Paul Lacki

Sonya Haio of Standard Federal Bank

and Ann Hermiz Corp. (left) and Scott Lemons

It’s That simple! You can count on us!

Over250 AFD ] Tnrmenene
grocers use our ~  (No need to count or sort).
coupon redemption
service... this
is proof we do
it the way

grocers like it.

Bring your coupons to AFD.

CASH YOUR CHECK!

THATSIT THE REST IS OUR JOB!

* Quick, efficient and accurate processing of your
coupons is started immediately.

YOU CAN COUNT
ON US—WE'RE
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Greg Hillman of Petitpren, Inc. (left) with

Brian Pizzuti of National Wine & Spirits

Rita Michlitsch (left) and Rosa
Giovinazzo ofPeoples State Bank

Tom Waller of CROSSMARK and
Jeffrey Najor

Francine Oron>and Fouad Ashkar of
DTE Energy

Thomas Pavlak and
Bob Poirier of Coca-Cola

Sarah Najor and Jim Holycross ofNorth
Pointe Insurance Company

Matthew' Pisching and Jim Quasarano of
Eastown Distributors

John Zebari ofKar Nut with scholar
Bryan Reid's mother

Mark Bodtke of General Wine & Liquor
Company and Christina Shaman

is now an

AFD Endorsed
Insurance Provider

STAR i
Workers Compensation
Insurance

i NORTHP(_)INTI_E i
Liquor Liability
Insurance

TAILORED TO YOUR NEEDS

Business Insurance

For information, contact Dan or Sheila Reeves

348-557-9600



Three Product Lines
28 Flavors
Unlimited Poten(’)cial

Fruity Doo

¢ Vitamin Enriched
Fruit-flavored Drinks

e 10 oz. Sports Cap
¢ Six Flavors

Thunderhead
¢ Fruit-flavored Water
¢ 20 oz. Sport Cap
« Six Flavors

eleve
¢ Natural Spring Water
e Sport Cap & Flat Cap
* Five Convenient Sizes

Fresh Pure Splash
¢ 100% Fruit Juices /
& Drinks in 10 oz., [
16 oz., 33.8 oz. /
and 64 oz. PET

Fresh Pure
Splash Juice Co.
6430 Wyoming Avenue
Dearborn, MI 48126
(313) 584-2800

(313) 584-2802. ¢
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AFD Foundation Golf Outing was a big hit with

We were back at Wolverine GolfCourse on July 16for the AnnualAFD Foundation G olf Outing.

players and scholars!

W ith clear skies and a

welcomed breeze, it was an exciting day out o fthe office and on the coursesfor over 300 golfers, scholars and guests.

A BIG THANKS to our great co-chairs,
Al Chittaro ofFaygo and Tom Waller
0of CROSSMARK.

Mike Sarafa, AFD president, draws
namesfor the door prizes.

Terry Fleming
was the lucky
winner ofthe
Jack Nicklaus
GolfBagfrom
Gadaleto Ramshy
& Associates.

They stuffed bags and bags ofgoodies!
The Golf Committee met on the Friday

before the GolfOuting to stuffthose great

goodie bags. Thanks to all!

AFD Chairman Terry Farida hands out

prizes.

The Coke Detroit team (I to r) Anwar
Gappy, Mike Sheena, Mario Fiordilino,
and Rick Holland.

Coke Van Buren Team Mark Krause, Joe
Abbate, Brian Holland. Derek Woelke

National Wine's team of Todd McCormick,

JeffFaueher, Steve Null and Ken Bauswell
Nemo Yaldoo of Sylvan Market, Curtis

Clinton and Keith McCue of Powers

Brian Yaldoo, Ric Fine, Mel Larsen,
and Rick Hamilton

The Meadowbrook Insurance team ofJim
Wheeker, Darwin Daniel, Mike Coles
and Kenn Allen

The Pabst team, Mike Vito and
Spencer Moore

Tom Snyder, Rick Amicucci, Brad
Petitpren and Greg Hillman ofPetitpren

Brothers Nick Pittiglio of Nick’s
Shortstop and Dorn Pittiglio of Sharon’s
Shortstop played with Joe Luka and Marc

Siegler of Sherwood Foods

Frito’s Carter Hunt, Jim Chuck, William
Langford and Scott Beardslee

Tom Perkins, Jim Kaye, Mark Karmo and
Mike Sampson

Team Pepsi: Mike Sobutka, Kurt
Norman, Dave Dempsey. Scott Wiseman

Matt Barribeau, Bob Poirier, Rick Welch
and Chris Zebari

and Thom Welch
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Tony’s Pizza players Ray Boucher and
Leo Chasse Jr.

Mark Wilson, Mike Cavin, Jim Petras and
Larry McCann ofAllied Domecq

Bob Opalewski, Keith Byrd, Mark Seman
and Anthony Zebari

Matt Cole ofBrown-Forman and
Mary Shelly

Sheena Tapo and Chip Gerlach of
Interstate Brands-Wonder BreadJHostess

Terry Fleming of Canandaigua Wine Co
and Rick Krai of Barton Brands present
scholarship award to Andrea Wittier.

Amber Zelley and Jeff Vickerman of
Pepsi Bottling Croup



Join your peeijgon September 23 & 24, 2003
at Burton Manor up Livonia

Show Hours: !
Tues., Sept. 23, 2003 . 5-10 p.m.
Wed., Sept. 24, 2003 - 4-9 p.m.
Burton Manor, Livonia, Ml

27777 Schoolcraft Road

P e — %>
1 AYAYAY
! o Jeft OplpecrmkaggAl T Dano Bennett,
ppermgnn s Lor _e'. BD s Mongolian Barbecue:
f "I use the Holiday Show as a training “ .
It was great to see all of the cutting
tool for my employees. We walk the
I . | edge new products under one roof
show floor trying to become familiar with » -
| didn’t have to leave Michigan
the products. Our customers ask a lot .
. o . and attend one of the national
L  of questions, so it is very important that
N shows to keep abreast of the
my employees have extensive a "
N latest trends.
product knowledge

Ask your Sales Rep for Tickets!
Admission Ticket Required.

$10 at the door. No bags allowed in
or out. The law demands that you

be at least 21 years of age
Larry Farida, d h h
Wine Cellar Fine Wines: to attend this show.
"I bought a lot of gift sets at the show
Ialsl yerar, The Holidaé/ S‘honl‘ if a grveat Eric White, "
place to preview products that you've . . N
heard about, but haven't seen in person 3 “Thi Whlte S Slr?etSIde Tavern:
Presentation is really important in my This is a new business fpr me, so | went
to the show to meet with sales reps.
W stores, so | want to buy products that )
f I wanted to know how products were moving,
v look good on the shelves.* )
before | committed to any purchases”

Take your Turn on the Rea carpet!

Call AFD for more information at: (248) 557-9600

Associated Food Dealers of Michigan: working hard for the food and beverage industry for over 87 years
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New Members

The Associated Food Dealers of Michigan welcomes these new
members who joined Anril to June 2003:

7 Eleven Food Store, Saginaw
7-Eleven, Flint

Apollo Supermarket

Ayers Business Service

B & B Party Store

Beefmaster

Bloomfield Gourmet Shop
Bowers Harbor Vineyards
CD'sQuik Mart

Canopy Bottle & Gourmet Shoppe
Casablanca Party Store
Cattleman’s Meat

Checkered Flag Party Store

Cloverdale General Store

Distilled Spirits Council of the
United States

Dodge Park

Drake Party Center

Eastman Party Store, Midland

Express Mart Food Stores

Ficks Market

Food Value

G & M Party Pantry

Glen Miller Party Store

Hanis Party Store
Henckel’s Food Market
Hutchinson Food & Drug
Interstate Foods

J & G Liquor Inc
Jefferson Liquor Mart
Kings Cove

Lansing Shell

Latino Food

Lawrences Westside Deli
Lighthouse Liquor
Mama Muccis Pasta

If you still have
the original
Kansmacker.
call us for
repairs or tune
up specials.

Smaller
' Space Allotment! e
Rear End Unloader 1
1 Machineonly m
L 32" wide! VI

Affordable NJ
Pricing!
Smallest Machine

For more information
regarding our machine, or to
compare to our competitors,

visit our web site at

www.kansmacker.com

Kansmacker's

COMPACT STAINLESS
STEEL MACHINE:

NUMBER ONE FOR:,
* Cleanliness"
"« Durability
* Efficiency
» Service
N * Speed
Our new machines are
e SIMPLE!
* EASY TO CLEAN!

1

on the Market

Capacily!nn

I with Large

A
Ask about a

FREE TRIAL—
NO OBLIGATION!

For more information regarding KANSMACKER BRAND REVERSE
VENDING MACHINES, please contact NICK YONO at

800-379-8666 or 248-249-6666
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Merit Woods Pharmacy

Midway Liquor & Deli

Miller’s Party Store

Moore’s Market

New Redford Foods

Optima Oil

Parkway

Partyville Store |

Pete’s Hy-Grade Market, Lansing

Picolos Party Shop

Plymouth Super Center

Randy's Sausage Shop, Detroit

Ray’s Liquor

Ray’s Party Store, Eastpointe

Riverside Market

Sak-N-Save

Serra Cheese Co.

Shop-N-Go

Smoke House, Eastpointe

Stanton Comers

Sullivan, Ward, Bone, Tyler &
Asher, P.C.

Super Y Market

T I Spices, Clinton Twp

Three Sevens Party Store

Tim Horton’s, Waterford

Tonys Country Store

Uncle Freds Party Store

Uncle Pauls Foods

V R M Skopje Beverage Shop

Valley Produce #2

Value Market, Mt. Clemens

Van Ball's Prime Beef

Vemdale Products, Detroit

Vies Grocery, Clio

Wykstra Oil Co.

Small Group Market Reform
Continued from front page

and health status as rating factors within
a +/-45 percent rate band.

A transition period until the end of
2006 is allowed to bring current busines!
into compliance with the rate bands.
Upon renewal of a group, carriers may
only raise rates up to 15 percent, plus
trend. In other words, 15 percent is the
maximum a group's rate can increase as
a result of rating factors that the carrier i;
allowed to use.

In addition, carriers can assess sole
proprietors (groups of one) up to 25
percent additional premium. An
additional premium protects carriers
against the elevated risks of providing
health care coverage to groups of one.
which are statistically much more costly
to insure than other small groups.

Participation Rules

Senate Bill 460 creates a
permissive, scaled participation rule
for carriers to use for groups of twoto
50. Participation rules provide earners
with the ability to help protect
themselves from adverse selection.
This legislation allows carriers to
require 100 percent participation for
groups of 10 or fewer; 75 percent
participation for groups of 11 upto -
and, 50 percent for groups between -
and 50.


http://www.kansmacker.com

Spartan drivers
help police
catch drunk

drivers

Spartan Stores announced plans to
participate in the national You Drink
& Drive. You Lose. Mobilization.
Spartan Stores entire fleet of truck
drivers is participating as “Night
Owls" and joins more than 900
drivers to help identify possible drunk
drivers, increasing the odds that those
driving drunk or impaired will be
stopped and arrested. Spartan Stores
“Night Owls" will assist Michigan
State troopers, sheriffs deputies and
local police officers by identifying
drivers who exhibit warning signs of
possible drunk drivers. Truck drivers
who spot suspected drunk drivers call
9-1-1 to provide a vehicle description,
license plate number, location and
direction of travel as well as the
driver's behavior. Dispatchers will
notify officers, based on their
availability and proximity to the
location.

A media conference was held at
Spartan Stores. Media was invited to
take a ride in the Spartan Stores truck
to view the road from a “Night Owls'
perspective.

"Spartan Stores has a long standing
cooperative partnership with the law
enforcement, and we are pleased to
participate in this worthwhile effort,”
said Terry Vissers. Corporate Safety
and Compliance Manager for Spartan
Stores. “This is an opportunity for our
drivers to play a part in saving one
life at a time."

"With the help of Spartan Stores
and drivers, we’re putting drunk
drivers on notice," said Lieutenant
Colonel Peter Munoz, Commander of
the Michigan State Police Uniform
Services Bureau. "We encourage
people who know they will be
drinking to designate a sober driver or
call acab rather than risk spending
the night injail."

With the “Night Owls” on watch
and police agencies in patrol, this is
the largest, most aggressive drunk
driving mobilization in Michigan’s
history. More than 80 percent of the
state's law enforcement agencies are
participating in this effort.

Based in Grand Rapids, Michigan,
Spartan Stores, Inc. owns and
operates 77 supermarkets and 21
deep-discount drug stores in
Michigan and Ohio, including:
Ashcraft’s Markets, Family Fare
Supermarkets, Food Town, Glen’s
Markets, Great Day Food Centers,
Madison Family Market, Prevo's
Family Markets and the Pharm. The
company also supplies more than
40,000 private-label and national

brand products to more than 330
““dependent grocery stores.

Employees and shoplifters account for $36 billion in theft annually

Retailer theft has climbed to $36
billion a year, according to the Ernst
& Young Study of Loss Prevention.

This loss is a combination of both
internal theft by employees and theft
by shoplifters, and when combined
with inventory management errors,
rises to a staggering $46 billion a
year.

This number inevitably leads to
high prices being passed on to the
consumer, reports the Denver Post.

Denver’s Twist and Shout record
store is an example of how far some
retailers will go to reduce theft.

Storeowner Paul Epstein has 60,(XX)
magnetic CD cases throughout his
store to ensure the disks aren’t stolen,
coupled with 14 surveillance cameras,
which are monitored 12 hours a day
by an employee.

“This has allowed me to go home
and sleep and relax without freaking
out.” said Epstein.

Epstein's strategy of focusing on
preventing shoplifting is similar to
that of most retailers, but it relatively
ignores the problem of employee
theft. The Ernst & Young study found
that employee theft accounted for

Absopure

Natural Spring Water

Is Available

InJust The Right Size
For People On The Go!

j'Isnura.m .im

Naturally clean, naturally clear Absopure.
Auvailable at fine stores everywhere.

Absopure

Tastes Great Because It

Comes From Our

Own Natural Source In
Pristine Southern

Michigan !

46.6 percent of the losses, while
shoplifter theft accounted for 31.8
percent. The study also revealed that
companies recovered an average of
$223 per shoplifter apprehended
compared with $1,525 for each
employee.

“Retailers spend most of their
efforts to stop shoplifting, when most
of the losses are from employee theft.
They need to do a better job of
identifying this.* said Jay Mcintosh,
director of retail and consumer
products at Ernst & Young.
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Arab and Chaldean
AmMmerican might
Saturday, August 30, 2003

Please join the Detroit Tigers for pre-game activities and a special

on-field ceremony to commemorate and honor the achievements of
Arab and Chaldean Americans.

Gates open at 5:30 p.m. On-field activities begin at 6:30 p.m .,
prior to the Detroit Tigers vs. Chicago White Sox game at 7:.05 p.m.

For more details call (313) 471-2052

Steering Committee Co-chairs:
Elaine Lewis, Detroit Tigers, Inc.
Martin F. Manna, Interlink Media

American Arab Anti-Discrimination Committee (ADC)

Arab Community Center for Economic and Social Services (ACCESS)
Chaldean Iragi American Association of Michigan (CIAMM)
Chaldean American Reading and Encouraging (C.A.R.E.)

Associated Food Dealers of Michigan (AFD)

American Arab Chamber of Commerce

Chaldean American Ladies of Charity (CALC)

Chaldean Federation of American (CFA)

Lebanese American Heritage Club

Arab and Chaldean American Night at Comerica Park...in celebration

03 Tigers Baseball
of diversity with Metro Detroit Arab and Chaldean communities.

wlrecame ta play!
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ATTN: C-STORES, GAS STATIONS, SUPER MARKETS,
SMOKE SHOPS & GENERAL MERCHANDISERS

INCREASE YOUR SALES TODAY!
Begin Selling
Wireless Phones & Accessories

Prepaid Phones Cards |

Earn up to $200.00 per activation

Receive Signs, Posters, Displays & more

1%%‘4% We Will Train You, Support You, and Help Develop Your Business
4 out of 10 employees steal

FBI reports employee theft is among the fastest growing crimes

Protect Yourself & Your Business

DON’T BE ASTATISTIC
ACT NOW BEFOREITS TOO LATE

M H i Indoor/Outdoor/Covert /

KVe carry cameras for all applications
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w w w ..t e | e ¢ O n n e ¢C S a . Cc o] m

AFD Food & Beverage Report, August 2003.... 15


http://www.teleconnec

VIP, continued from page 8

authorizes a one-time allocation of $1
million to implement the change.

The law puts Michigan in good
company. At least 13 other states use
the vertical license system and have
reported declines in the number of
illegal sales to minors.

State Sen. Shirley Johnson and
former state Sen. Loren Bennett,
sponsors of Public Acts 553 and 554
of 2002, deserve thanks for their
visionary policy-making. Their work
keeps Michigan at the forefront of
ensuring public health and safety.

And that is important. Even with
safeguards currently in place, the
challenge of keeping minors from

making adult-only purchases remains.

Michigan driver’s licenses for
minors already carry a bold notation
that the license holder is under 21.
Despite that tool, state liquor control
inspectors still believe that store
clerks and waiters too often fail to
correctly determine a purchaser’s age.

A legislative analysis found that an
average of 34 percent of clerks and
waiters involved in state “sting”
operations unlawfully sold to minors
in 2001. While that number has been
declining, the Michigan Liquor
Control Commission notes that the
majority of licensees who sold
illegally during the sting operations
actually did so after checking the
underage decoy’s ID.

State authorities speculate that
minors making the purchase
sometimes intimidate these clerks and
waiters. More often, inspectors
believe that those making the sale are
either careless or confused because
they are dealing with a high volume
of customers and are unable to make
on-the-spot determinations regarding
a purchaser’s age.

The impact of underage drinking
extends beyond the minors
themselves. In addition to the health
risks for these youths, it drives up
insurance costs and jeopardizes
fellow motorists.

In Michigan, more than 1,600
drunken-driving arrests statewide
each year from 1999 through 2001

FACT: CELLULAR RATES

ARE DROPPING!

FACT: You're probably paying too much!

FACT: Call Authorized Cellular today and we
WILL saue you money!

FACT: You are Pre-Qualified!

If you have had your cellular
you need to call us today! We can give you the
newest discounted rates, Then, as your calling
patterns or rates change, call us and we will
continue to save you money!  In addition,
ask about our Special Business Group
Discounts and we can save you even more!

phone 2 years or more,

It's free and so is the call!

1-800-VIP-PLUS

CALL FOR
SPECIAL PRICE

FRKVIPMSS! AVER S1IR VALUE!
FREE ACCESSORIES!

COLOR SCREEN!

ADD A NEW ONE OR UPGRADE TODAY!

~Authorized
Cellular’

www.AuthorizedCellular.com

STERLING HEIGHTS
33500 Van Dyke Ave

ROSEVILLE
31503 Gratiot Ave.

MACOMB TWSP.
15835 Hall Rd.

GROSSE POINTE
20315 Mack Ave.

MADISON HEIGHTS
314 E. 14 Mile Rd.

CORPORATE SALES
33500 Van Dyke Ave.

VEerwonNwireless

Platinum Agent
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involved minors, the Michigan
Annual Drunk Driving Audit reports.

No single program will eliminate
the problem of teen drinking. As
Land points out, though, other states’
successes with vertical licenses offer
hope that lives can be saved in
Michigan.

It’s easy to see why retailers,
manufacturers, police and safety
groups are standing shoulder to
shoulder in support of this initiative.
The vertical license law saves lives,
safeguards public health and helps to
protect a business’s bottom line.

I1t’s no wonder why Michigan’s
retail community is sold on the idea.
So don’t forget - “Check to Protect!”

Fleming to sell wholesale
business

In what may be the first step in
dismantling the country’s largest food
distributor, Fleming is in talks to sell
its wholesale unit to C&S Wholesale
Grocers. An industry observer said
C&S will need to work hard to regain
former customers, estimating Fleming
has lost nearly half of its customers
since filing for bankruptcy.

-Just Food, The Wall Street
Journal

WINNER

AWARDS FOR
PUBLICATION EXCELLENCE

AFD Food &
Beverage Report wins|
APEX Award

The AFD Food & Beverage
Report received the APEX
Award of Excellence for
Magapapers and Newspapers-
Printed in Four Color. APEX
awards are based on excellence
in graphic design, editorial
content and the ability to
achieve overall communica
excellence. Outof 5.000
entrants. The Food & Beverage
Report was recognized as
exceptional. “l am greatly
honored to receive this
prestigious award, 1l makes all
the hard work and dedication of
our team worthwhile," says
Michele MacWilliams. editor of
the Food & Beverage Report.


http://www.AuthorizedCellular.com

TALL BLONDES & SINGLES RULE!

FACT..

NO WONDER MILLER

HIGH LIFE SALES HAVE
MORE THAN DOUBLED
INTHE 21-27 AGE GROUP!

IF IT'S ABOUT BEER, WE KNOW IT.
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Freshness

By Kathy Blake

Holiday Market of Canton is a
delight of sights and aromas.
Walking through the automatic doors
with WELCOME printed above,
customers are greeted by vivid
colors of fresh flowers on the left,
and fresh fruit and vegetables on the
right. In the center lies the olive bar,
with over 50 varieties, next to the
soup bar, which holds six different
soups, made fresh daily and kept hot.
Beyond that is the sushi counter
which is run by two full-time sushi
chefs. Drawing patrons onward is
the cheese case with 500 Artisan
cheeses from around the world. The
cheeses not in the front case are
stored in a temperature-controlled
refrigerator.

Storeowner, John Pardington is
enthused with procuring the freshest
product available even if it means
spending extra time, manpower and
money. “We cater to people who care
about what they eat," he asserts.

His produce manager, Scott
Harris, drives to the produce terminal
near the Ambassador Bridge daily to
purchase the finest and freshest
produce as it arrives from all over the
continent. “l am there around 2 or 3
in the morning buying fruits,
vegetables and flowers right off the
trucks,” says Harris. He also shops at
the Eastern Market. He excitedly
shared a slice of a Jazz apple, (a
brand new apple hybrid from Brazil)
with Pardington, his boss, and co-
worker, Lyla Darwish, the store’s
front-end manager.

Keeping it fresh is the concept of
the store. They even roast fresh
peanuts everyday. It takes a lot of

manpower to run such a hands-on
operation. Including part-time
workers, Holiday Market has 150
employees. The enthusiasm of the
owner for quality and service trickles
down to his workers. They all take
pride in their product, knowing it’s
the freshest obtainable. Employees
often suggestive sell to patrons who
browse near their department.

At the bakery counter, a young

Over 50 varieties of bread are bakedfrom scratch in the

Retailer Profile

woman points at the case and says, “I
think that Monster Cookie is calling
me.” Michael DuBois, pastry chef,
pulls the tray out so she can point to
the particular cookie that is speaking to
her.

DuBois was preparing apple pies
from scratch using his grandmother’s
recipe that had been passed down
through the generations. He said the
store layout and offerings remind him
of when he was in France, studying to
be a chef. The bakery manager, Linda
(Alice) Sauchak, is a graduate of the
Culinary Institute of America. She
oversees three shifts-with the first one
starting at 3 a.m.-to prepare the day’s
pastries and breads. “We try to make
everything from scratch. We make all
our own pie filling using what’s fresh
at the time,” says Sauchak. They also
make a wide variety of cakes, tarts,
cookies, cupcakes and three different
brownies. “We try to cater to all
tastes, covering the spectrum, with
cakes such as Bumpy Cake, Tirimisu
and Banana Split Cake,” Sauchak
adds.

Nearly 50 varieties of bread, pizza
crusts and rolls are produced in the
bakery. The breads are made with
organic flour, purified water and sea
salt. The heart of the store is the oven,
which is a spectacle to behold. Itis a
35,000-pound wood-burning brick
oven shipped from France. Pardington
hired French masons to assemble and
install it. Pardington says they bum
only white oak in it. The wood
burning oven gives the pizzas and
breads a crispy crust and earthy flavor.
They offer 20 varieties of pizza, plus
made to order is available too.

Customers can order
pizza and then shop
while it cooks, or
they can purchase
“Take and Bake”
pizzas to cook at
home.

At the Deli
counter, Linda Mari
is kept busy with
customers. On the
average weekend,
3,000 pieces of fried
chicken are sold at
the store. The
chicken is freshly-

French wood-burning brick oven.
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breaded and deep-fried
periodically throughout
the day. The Cole slaw,
which like everything
else at the store is made
from scratch, won a blind
taste test performed by
the Detroit Free Press.
The meat and fish
counter holds the highest
quality available with
only USDA Select Meats,
Certified Premium Beef and Alaskan
Copper River Sockeye Salmon. They
make 20 varieties of sausage and
smoke their own salmon. Kabobs of
several combinations are kept fresh

John Pardington, owner

and ready to grill.

As for coffee, they have a few
beans. Pardington buys 30 varieties
of un-roasted green coffee beans in
100-pound gunnysacks. With an in-
store roaster, customers take their
selected green coffee beans to the
coffee counter and get freshly roasted
coffee beans in five minutes. Coffee
lovers undoubtedly appreciate the
varieties and freshness of the coffee.
Pardington says he sells Jamaican
Blue Coffee at a third of the price of
anywhere in town. What goes better
with coffee than chocolate? The
chocolate case is conveniently
located in the coffee bar counter.
Shoppers can buy a cup of Java or a
cup of freshly squeezed lemonade
and enjoy it at one of a few tables.

Close by is the salad bar with the
usual fare plus an amazing
assortment of pickled vegetables and
combinations like portabello
mushrooms in oil with sun-dried
tomatoes and garlic . Pardington says
he buys direct from the producer or
farmer whenever possible.

In order to compete with the
supermarket chains, Pardington says
independent storeowners better have
a lot of money-or be different. “We
do well because we don’t do what the
chains do,” he says. His goal is to
compete but not play by the same
rules. "We tried to find our niche and
differentiate. We cater to the

makes the difference at Holiday Market

customer,” he says.

Holiday Market is Spartan-
supplied for center store items.
However Pardington says he tries to
get as many products as possible
directly from the source. The store is
supplied by hundreds of vendors,
which makes for more work
especially when establishing
relationships, but he believes the end
result is better product offerings and
sometimes better prices. Pardington
purchases Japanese, German and
British Isles imports from where they
enter our country. “I get a cheap
vicarious thrill out of bringing
something in from the around the
world.” There are end caps for these
and foods from other countries
throughout the store.

The offerings of Holiday Market
completely cover the spectrum of
taste and cost. Expensive high-end
items like Chairman’s reserve
champagne at over $300 a bottle
displayed in a temperature-controlled
case, and a Davidoff cigar at $22.95
in a climate-controlled humidor at the
front of the store are in the mix. In
the center of the store are separate
coolers for storage of wine and beer.
There is a large selection of foreign
beers and kegs are sold at $5 over
cost. There are more than 3,000
facings of wine, both sides of an aisle
full, with temperature-controlled
storage, and a complete liquor room
at the front of the store.

“We have the greatest selection
around of olive oils from Spain,
France, Greece and Italy,”” says
Pardington. He purchases 55-gallon
drums of virgin olive oil and
customers refill their own containers.
“It’s cheaper than anywhere you can
get it and fresher too,” he says.

Pardington managed his in-law’s
Holiday Market in Royal Oak for
eight years, before he and his wife
opened their own Holiday Market in
Canton in 1998. The Royal Oak store
is where Pardington learned that
customers really appreciate it when
retailers go the extra mile to provide
special requests.

In 2001, Progressive Grocer, a
national magazine, gave Holiday
Market their Outstanding Independent
award. The store is mostly frequented
by residents of Canton, but customers
hail from Plymouth, Westland,

Wayne, Ann Arbor and Belleville as
well. It’s easy to see why customers
travel from all across the western
suburbs to experience this unique
store. A trip to Holiday Market is
more than just a trip to the grocery
vou could almost call it an
entertainment option.

store.



Frozen Assets

High Profits - Low Maintenance

Experience ThePower ofthe

Blue Bax

Customers of the Nestle®

Freezer Program enjoy a

delicious variety of name-

brand ice cream novelties,

complete point of sale

program and impeccable

service provided by

Melody Farms, Michigan’s

premier ice cream/dairy

company and exclusive distri-

butor of the Nestle® Freezer Program for
Michigan. Call today for information on how you can

offer your customers top-selling ice cream novelties by Nestle®

1-800-686-6866 + www.melodyfarms.com

AhU Food & Beverage Report. August, 2003


http://www.melodyfarms.com

Legislator Profile

Representative Shelley Taub is proud to serve

By Kathy Blake

State Representative Shelley
Goodman Taub (R-40) takes pride in
her work and holds a great deal of
respect for her responsibilities. She is
serving her freshman term
representing Birmingham, Bloomfield
Hills and the surrounding area.

“I am really honored to be able
serve my district. Each day | head to
my office in Lansing, 1take a short
detour west to look at the Capitol
building,” says Rep. Taub. “Being a
representative is a great deal of work,
more than limagined, but it’s worth
it,” adds Taub.

The personal satisfaction of being
able to make a positive difference in
people’s lives is what motivates Taub.

Although she recently came into
state politics, Taub brings 10 years of
experience as Oakland County
Commissioner to the table. She also
managed her husband’s medical
practice for 30 years. This gives Taub
a good background for her position on
the Appropriations Committee.

Taub says that the Appropriations
committee’s most recent task was to
present a balanced budget to the
Governor. “We are all very aware that
very severe cuts had to be made. If

it's absolutely vital, then we kept it,”

explained Taub.

Taub is Chair of the General
Government Subcommittee. This
subcommittee is responsible for the
budget of all government operations
except judiciary and state police.
The General Government
Subcommittee is in charge of nine
budgets including the Lottery,
Treasury, Management and Budget,
Legislature, Governor, Attorney
General and Secretary of State.

Leading Edge
echnology,
Experience
& Service!
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Cutting budgets is never
easy, but Taub was able to
make some major changes in
the Management and Budget
budget. Taub found the state
workers auto lease fund to be
$71 million. It was not a line
item of the budget. It was ina
segregated fund. She obtained
the list in a comprehensive
form and then moved the auto
lease fund to a line item and
reduced it by 25 percent. She
explained that there were two
levels of auto leases and she
wants to reduce most of the
high level leases at $600 per
month to the lower $300 per
month level.

Although balancing the budget has
kept all Appropriations committee
members quite busy, Rep. Taub has
also managed to assist with matters
close to home. She helped pass the
Orchard Lake Corridor Bill, which
enhances the business districts of
Farmington Hills, Bloomfield
Township, West Bloomfield, Keego
Harbor, Sylvan Lake and Orchard
Lake. She amended the Business
Improvement District (BID) Bill in
the House to allow townships to

her district

participate with cities. Previously, the
law only permitted cities and villages
to work together in a BID.

In 2001, Rep. Taub was appointed
by Governor John Engler to the
Michigan Higher Education
Assistance Authority and the
Michigan Higher Education Loan
Authority. Her district includes:
Bloomfield and Southfield townships;
the cities of Birmingham, Bloomfield
Hills, Keego Harbor, Orchard Lake
Village and Sylvan Lake; and the
villages of Beverly Hills, Bingham
Farms and Franklin.

While Taub was an Oakland
County Commissioner, she
represented most of West Bloomfield,
part of Bloomfield Township, and the
cities of Keego Harbor, Orchard Lake
Village and Sylvan Lake. She served
on the boards of several local
organizations including the Human
Services Coordinating Council, Strong
Families, Safe Children and the
Domestic Violence Task Force.

She chaired the Senior Summit and
Prescription Task Force. Taub hosted
and helped produce a senior citizen’s
informational program for Cable TV
called The Senior Show. One episode

Do you have a drug card?

AFD offers eligible members Blue Cross Blue Shield Blue |
Care Network of Michigan coverage through AFD’sspon- |
sored program for groups from 1to 99 employees. The |
program guarantees coverage regardless of your medi- |
cal condition and includes a drug card (dental and vision |
available for groups of 5 or more). |

Networks Available
Managed Traditional

Blue Choice POS
Blue Care Network HMO

Carry the Blue card that is honored by more doctors and
hospitals in Michigan than any other health insurance

card.
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For information on AFD's
endorsed Blue Cross program
available to AFD members, call:
Sheila at (800) 666-6233 or
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Beer study available to retailers

Miller Brewing Company’s 2003 reportfilled with facts,
hard-to-find industry information

Helpful numbers to keep on hand

Michigan Department of Agriculture 1-800-292-3939
Michigan Liquor Control Commission (517) 322-1400
Michigan Lottery (517)335-5600

The 2003 edition of "Beer is Volume wic i (517) 335-8937
with Profit.” Miller Brewing EBT Custome@ervwe _ 1—800_—350—8533
Company's 78-page state-of-thc Food and Nutrition Service/Food Stamps Detroit (3}3)226-4930
industry publication, was released in L . Grand Rapids (616)954-0319
early July, complete with a new. easy- M!ch!gan Consumer and Industry Services (517) 373-1580
to-read look, new data, new charts and M!ch!gan Department of Treasury/Tobacco (517) 241-8180
some previously unavailable industry Michigan Department of Attorney General  (517) 373-1110
information.

“Our new look is complemented
with information we’re making
available for the first time,” said Joan
Zitzke, sales communications manager.
“We have broadened the publication's
scope, expanded the Convenience Store
chapter, added several new charts
including charts listing the leading
import and flavored malt beverage
brands, and included information on
the beer industry's contribution to state
economies.”

Included in the expanded
Convenience Store chapter is
information on space allocation/
optimization, and the single-serve
opportunity. In addition, many charts
have been enhanced to reflect more
than five years of historical data, to
help provide a better perspective on
trends.

In addition to the new material. Beer
is Volume with Profit features dynamic
charts, graphs and tables, providing the
most comprehensive overview of the
US beer industry available anywhere.

Beer is Volume With Profit will be
posted online at Miller’s retailer web
site, www.milleradvantage.com.
Retailers can order a printed version
online as well.

“This is the place to go when you
are looking to examine the US beer
industry very closely,” Zitzke
continued. “It is designed to provide
channel specific data that can help
retailers maximize their profitability.”

Toorder a free copy of Beer is
Volume with Profit, log on to
www.milleradvantage.com.

To reach your representative or senator, call these

numbers to get the phone number for your district.
House of Representatives (517) 373-0135
Senate (517)373-2400

What if you could get a glimpse
of your financial future?

Want to get a realistic perspective on the ability of your income and assets
to meet your long-term needs and objectives? Would you like the oppor-
tunity to analyze a variety of “what-if scenarios to prepare for whatever
the future might hold? You can. .And you dont need a crystal ball to do iL

Find out more. Call us today.
Food manufacturers to add

trans fatty acid content

to food labels

The FDA s new rule would require
food manufacturers to include trans
fatty acids on “Nutrition Facts” labels.
The labeling rules, which will take
effect Jan. 1,2006, are aimed at
helping consumers make healthier
choices. -The Washington Post

Michael J. LoGrasso CLU, ChFc, Christian P. Cicchella, and J. Gary Faigle CLU, CFP, MBA
Strategic Planning Concepts
26555 Evergreen Road 16th Floor « Southfield, Ml 48076
866.953 6600

Advisory services offered through Lincoln Financial

Singapore may agree to
partially lift
chewing gum ban
If Singapore implements a partial
~onchewing gum, Wm. Wrigley Jr.
C. may sell its Orbit and Orbit White
~ands in the region. Since 1992, the
cnipany has lobbied for Singapore to
end chewing gum restrictions.

— 'Chicago Sun-Times

©2001 Sagemark Consulting

Advisors Corp, a registered investment advisor, or
Sagemark Consulting, a division of Lincoln Financial
Advisors Corp. Insurance offered through Lincoln
affiliates and other fine companies. Securities offered
through Lincoln Financial Advisors Corp., a broker/
dealer (member SIPC). Lincoln Financial Croup is
the marketing name for Lincoln National Corp. and
its affiliates

CRNO0I01-0713
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By Commissioner Gary Peters

1
“$2,000,000 Blast” instant ga

Managed Traditional Plan

Blue Care Network HMO

www.bcbsm.com

Lottery Lowdown

.......... 1

me ma

multi-millionaire!

The Michigan Lottery added a bit
of excitement to a Detroit Tigers
game by holding the grand-prize
drawing for its “$2,000,000 Blast”
instant game at Comerica Park on
June 28, 2003.

Five finalists had been chosen out
of more than 700 qualified entries.
These five finalists participated in an
on-field event held between the
seventh and eighth innings during the

Detroit Tigers vs. Arizona
Diamondbacks baseball game. On
the field, five envelopes were placed
along the third baseline, and then
each finalist chose an envelope they
hoped contained the grand prize
symbol.

Bay City native Brian Lutze was
the fifth finalist, which meant he
simply had to go pick up the
envelope that had not been chosen by

It’s the Blue Cross Blue Shield of Michigan member card, and

it’s honored by more doctors and hospitals in Michigan than

. any other health insurance card.
Community Blue PPO

More people in Michigan carry this card with confidence.

The Blue Cross card — it can’t buy you everything, but what
it does pay for, money can't buy.

For information about Blue Cross coverage available to AFD
members, please call Sheila Reeves at 1-BOO-66-66-AFD.

Y o idandthePOWER 0f& h % g

Blue Cross

Blue Shield

Blue Care Network
of Michigan
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kes Bay City man an instant

the other finalists. It turned out that
number five was his lucky number,
as the fifth envelope contained the
lucky $2,000,000 grand prize!

The 30-year-old Lutze said he
feels “tremendous’ about winning
the $2 million grand prize. He plans
to use his winnings to buy a new
house and invest for the future - and
possibly take a few trips.

In his free time, Lutze enjoys
playing Michigan Lottery games and
working on old cars - specifically
his 1969 Chevy. He added that the
instant games and Mega Millions are
his favorite Michigan Lottery games.
He offered the following words of
advice to other Lottery hopefuls:
“Don’t give up! It is possible for
anyone to win!”

Lutze purchased the $1,000
winning ticket that entered him into
the finalist drawing at Meijer #48,
2980 Wilder Road, in Bay City.

DAYS OF THUNDER. The
Michigan Lottery is gearing up to
give away four 2003 Ford
Thunderbird Convertibles during its
“Days of Thunder” WINFALL
promotion being held August 4 - 30.

Each player who purchases a
WINFALL ticket valued at $3 or
more will automatically receive an
entry form for the next available
WINFALL “Days of Thunder”
sweepstakes. The entry form will be
generated from the Lottery terminal
after each $3 qualifying wager. The
entry forms can be submitted via
mail to WINFALL Days of Thunder.
P.O. Box 20220, Femdale, MI
48220-0220, online at
www.michigan.gov/lottery or hand-
delivered to one of the Lottery’s six
regional offices.

Your customers will surely be
interested in the “Days of Thunder"
promotion, so lencourage you to
prominently display your point-of-
sale materials.

MEGA MILLIONS JACKPOT
SOARS. This past June, Michigan
Lottery players came down with a
case of jackpot fever! The Mega
Millions jackpot reached a whopping
$180 million for the June 20 drawing
- the fourth largest Big Game/Mega
Millions jackpot ever.

For the entire jackpot run, when it
started at $10 million on Apnl 25to
when it reached $180 million on
June 20, Michigan Lottery players
wagered more than
$36,902,112 on Mega Millions
tickets!

Lottery,
continued on next page
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Classifieds

for SALE—68 feel of Tyler service meal case-
$3,400.00, 36 feel of Tyler service deli case-
$1800 00. 16 feel of self service, open cheese
case, 3 decks—$2,000 00; (2) Hafco food warmer
merchandisers, large capacity, will hold up to 20
rotissenechickens—S1,000 00each Remodeling
store—all equipment in perfect condition Market
Square. 1964 Southfield Road. Birmingham. MI
48009 Phone 248 644-4641. Fax 248-644 1849

1997 24' SEARAY SUNDANCER—Low mileage
sleeps 4, galley Call Mary at 734-262-5983

FULL LINE CONVENIENCE STORE—with Mini
Storagel What an opportunity’ Totally updated
structure &top of the line equipment Includes beer
wine, liquor and lotto license Gasoline, Cigarettes
Groceries. Pop. Coffee. Cappuccino, slushes
Sandwiches and Pizza. Located inthumb area Call
today on CO-797 Wonderful recreational land
108.6+-acres in Sanilac County $239,000 Call
Barb at Osentoski Realty at (989) 672-7777

BANQUET HALL & RESTAURANT FORSALE -
Hamtramck Includes real estate & everything
10.000sq ft + Good money maker S560K Call for
FREE recorded info. 24 hours—877-533-8360
ID#2018

RECENTLY VACATED—21,000 square foot lease
space for grocery store. Just remodeled, new
equipment, excellent location on high volume street
inSaginaw Great opportunity, call 216-595-0780

FOR SALE—"C store with bakery, ice cream &
general merchandise, good gross also BP Gas with
brand new Clawson 10.000 gal perma tank and
enviro-flex piping, located downtown Roscommon,
MI Call 989-275-6246 for more information Buy
business and property or just business and lease
property

S.D.D. and S.D.M.—Liquor Licenses for sale Call
586-634-3658

FOR SALE—12.000 sq ft. supermarket located in
pleasantthumbtown Remodeldonein 1996 SDD-
SDM license Possible easy terms—MUST SELL
(517)879-7055 after 5:00 p m

COMPLETE DISHWASH SETUP— Hobart
Commercial AM-14 Dishwasher with large
wraparound 4-piece stainless workstation, complete
with preheater and large 3-compartment sink—
$4,9950r bestoffer Otherequipmentalso available
at liquidation pnces 989-8876-8236—Tom
PARTY STORE—Choice location. Uquor, Beer.
Wine, Deli, Lotto. Lapeer area. Interested buyers
inquire to P.O. Box 622, Lapeer, Ml 48226

PORT HURON LOCATION—2 blocks from Blue
Water Bridge Beer, Wine and Lotto. 8,000 sq ft.
grocery equipped with deli, bakery and meat
department, with smoke house. Includes real estate
and equipment. Always shown profit. Owner
retiring—no reasonable offer refused
information: call (810) 329-4198

More

BUSINESSES FOR SALE—Franchise Bagel
Store— located in the western suburbs. Strong
growth and track record of the franchise make this
anexcellentopportunity . Turnkey operation. Asking
$220,000; Liquor Store— Macomb County
Revenue of $900L, asking $275,000 plusinventory
Terms available; Grocery Store—Over $2.0mm in
sales, cash flow $350,000. Land contract. Wayne
County. Formore information, call Empire Business
Brokers, Jay Houghton, 248-547-1642.

KITCHEN HOOD FIRE SYSTEMS AND
EXTINGUISHERS— Low discount pricing to all AFD
members. New installs, remodels, inspections,
recharging and testing. Also servicing auto paint
booths and gas stations. All brands: Ansul.
Pyrochem. Range Guard. Servicing Southeastern
Michigan 24/7. Call Alan Ross at GALLAGHER
RRE EQUIPMENT—800-452-1540.

FPR SALE—Party Store in Warren Excellent
jocation' Good business with GREAT income. Call
Samor Mike at (586) 751-6440

COUNTRY PARTY STORE—Owner retiring. Beer,
"'me, lotto. Salem Township. Only $45,000+ Ask
nr George (313) 460-9194

POR SALE—1) 12 Berkel electronic scales with
computer & software-$500 each or all for $4,000.
2)68-foorcustom wood knee knocker bread racks—
00 for all (displays along front of deli or meat
counter. 3) Slow Cooker & Hold Oven (needs a
starter switch—$200. 4) Hatco Food Warmer
Merchandiser, large capacity, will hold up to 24
‘otisserie chickens—$1,000. All equipment is in
P@nect condition. Market Square, 1964 Southfield
J°ad, Birmingham, MI 48009. 248-644-4641; Fax
248-644-1849

Rep. Taub
Continued from page 20

of the professionally-produced scries
was awarded The Philo Farnsworth
Award for Best Informational Show
for Seniors.

Taub was the chairman of the first
Children’s Summit, a two-day
planning seminar about Oakland
County children aged 0-3 with child
experts from all over the state. The
Summit members built a playground
for disabled children and wrote a
booklet titled ""Their Life is in our
Hands." The booklet discusses how
a baby’s brain develops and is an
easy to read resource book. It won
the National Association of County

Attention Food

andBaverage
Inoustry.

«Wholesalers

* Brokers

* Manufacturers

« Distributors

« Liquor, Beer & Wine
Distributors & Principals

¢ Food Processors

* Banks

* Phone Companies

Organizations award. It will be
printed in Spanish and is in the

process of being translated to Arabic.

Taub also helped print a senior
citizen's resource guide.

Rep. Taub has been active in her
community throughout her adult life.
She is industrious and motivated to
help others. She is a member of the
Optimist International, Bloomfield
Youth Guidance, an advisor for the
Birmingham Junior League and
United Way of Oakland County.

She grew up in Detroit, graduated
from Munford High School and
earned her Bachelor’s degree in
Education at the University of
Michigan. She had her own radio

show at the age of 19 and did a craft
show on TV as well. After
graduating from U of M, she taught
elementary school for 3-1/2 years.
She then started a family and stayed
home to raise her children while
managing her husband’s, (Dr. Steffan
Taub) medical practice. She and her
husband have been married 41 years,
have three children and two young
granddaughters. In her spare time.
Rep. Taub enjoys reading, going for
walks, hiking and travelling.

To reach the Rep., call 517-373-
8670, email
Shelleytaub(g;house.state.mi.gov or
write State Representative Shelley
Taub, PO Box 30014, Lansing, M,
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'MEDIA INFO & DATA

Working hard for Michigan s Food

& Beverage Industry |

Reach agroup 0f25,000* ofyour best
prospects each nonth by advertisingin
AFo0d&: Beverage Reoort!

*2.5 Pass Along Readership. 10.000 circulation includes every supermarket,

drug store, convenience store and specialty food market..

entire retail food industry in Michigan!

If you're reading this message, we can help
you increase your company’s market share
in Michigan. Our rates are competitive and
layout and design personnel are available
to give your own special flair to your ad.

. virtually the

Join other successful companies that advertise in

The Food and Beverage Report. Call for more information,

rates, or to schedule an ad. Our readers look forward to

learning more about your company, your product and your services.

Monthly Theme/
Promotion Schedule

January..... Store Design, Equipment
February. reveeenenenen. TTAdE Dinner
March............. Service Organizations
April. AFD Buying Trade Show
May.... <eee.o...Beer & Snacks
June___ __Deli & Dairy
July. Scholarship Golf Outing

...Meet Our Scholars
“Independents’ Day"

September.................. AFD/Severage
Journal Show/Wine & Spirits
October.............. “Made In Michigan-

November.. Holiday Features

December. . Industry Trends

Associated Food Dealers of Michigan
13470 West Ten Mile Road
Southfield, Ml 43075
Call Ray Amyot at 939-336-9666
0r243-557-9600 » Fax 243-557-9610
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SUPPORT THESE AFD SUPPLIER MEMBERS

AUTHORIZED UQUOR AGENTS:

General Wine A Liquor. (248) 852-3918

National Wine & Spirits...................... (888) 697-6424
(888) 642-4697

Encore Group/ Trans-Con, Co.............. (888) 440-0200
BAKERIES:
Ackroyd's Scotch Bakery

A Sausage... (313) 532-1181

", (616) 962-6205
(313) 522-1100

Archway Cookie
Awrey Bakenes. Inc
Interstate Brands/
Wonder Bread/Hostess (586) 792-7580
S & M Biscuit Dist. (Stella D'Oro0)..... (586) 757-4457
Taystee Bakeries.... ...(248) 476-0201

BANKS:

ATM of America.
ATM of Michigan..
Comerica Bank...
Financial Corp
North American Bankard..
Peoples State Bank....
Standard Federal Bank.....

....(248) 358-2547

(248) 269-6000
. (248) 548-2900
1-800-225-5662

BEVERAGES:
Absopure Water Co....
Allied Domecq Spirits USA
American Bottling
Anheuser-Busch Co. .(800)414-2283
Bacardi Imports, In: (248) 476-6400
Bellmo Quality Beverages, Inc................ (734)947-0920
Brown-Forman Beverage Co .(734) 433-9989
Brownwood Acres (231) 599-3101
Canandaigua Wine Co (586) 468-8650
Central Distributors (734) 946-6250
Coca-Cola Bottlers of MI

1-800-334-1064
248) 948-8913
313) 937-3500

Auburn Hills (248) 373-2653
Detroit (313) 825-2700
Madison Heights (248) 585-1248
....Van Buren (734) 397-2700
Port Huron (810) 982-8501
(248) 583-1765
(513)412-5318
(248) 766-3451
(800) 462-6504
(248) 647-0010

Coffee Connection
Coors BrewingCo........
Delicato Family Vineyards.
Diageo....
E A JGallo Winery.
Eastown Distributor.
Faygo Beverages. Inc.
Future Brands......
Garden Foods....
General Wine A Liguor Co.
Great Lakes Beverage....
Hubert Distributors, InC........ c.cccceeeee.
Intrastate Distributing
J Lewis Cooper Co..
JavalJoe's...
Josulete Wines. In
Kings Orchards....
Leelanau Wine Cellars..
McCormick Distilling Co
Michigan Grape A Wine
Industry Counc
Miller Brewing Compan
National Wine A Sprits.....

(248)471-2280
....(313) 584-2800
(313) 867-0521
. (313) 865-3900
(248) 858-2340
(313)892-3000
(313) 278-5400
(734)439-3280
.. (313) 538-5609
...(877) 937-5464
(231) 386-5201
(586) 254-5650

517) 373-1104
414) 259-9444
(888) 697-6424
(888) 642-4697
(810) 239-8696

Oak Distributing Company.
Pepsi-Cola Bottling Group
-Detroit

1-800-368-9945
1-800-878-8239
(248)334-3512

(630) 922-6484

Pernod Ricard USA
Petitpren, Inc
Schiul Coffee Co.
Seven-Up of Detroit..
Stony Creek Brewing Ci
Tri-County Beverage....

313) 299-5411
(313) 584-710(

BROKERS/REPRESENTATIVES:

Acosta PM | . ..(734) 737-125(
Bob Arnold & Associate: (248) 646-0571
CrossMark.. (734) 207-790C
Hanson & Associates. Inc.... ... (248) 354-533'
J B Novak A Associate’ (586)752-645
S & D Marketing (248)661-810"

CANDY & TOBACCO:

Altria Corp. Services, Inc........
Brown A Williamson Tobacco Co..
R.J. Reynolds.

.(734) 591-550
734) 462-293
(248)475-560

CATERING/HALLS:
Farmington Hills Manor..
Karen's Kafe al North Valley

(248) 888-800
(248) 855-877

Pcnna's of Sterling
Southfield Manor
St. Mary’s Cultural Center..
Tina's Catering.

....(586) 978-3880
... (248) 352-9020
(313) 421-9220
(586) 949-2280

DAIRY PRODUCTS:
Country Fresh Dairies....
Golden Valley Dairy
Melody Farms Dairy Company.
Mexico Wholesale
Pointe Dairy..
Serra Cheese Co
Superior Dairy Inc.... .
Tom Davis A Sons Dairy.....

(800) 748-0480
(248) 399-3120
(734) 525-4000
...(313) 554-0310
(248) 589-7700
586) 790-8000
(248) 656-1523
(248) 399-6300

ELECTRONIC AGE VERIFICATION
D.J. King & Associates. (800) 781-5316

EGGS & POULTRY:
Linwood Egg Company.

(248) 524-9550

FRESH PRODUCE:
Aunt Mid Produce Co...............
Sunnyside Produce.....

(313) 843-0840
...(313) 259-8947

ICE PRODUCTS:
International Ice, Inc.
Party Time Ice Co....

(248) 968-4290

Quincy Ice Co.

U.S. Ice Corp.... ...(313) 862-3344
INSURANCE:

1st Choice Insurance Agency ..(586) 737-2339

AAA Michigan (800) AAA-MICH
Al Bourdeau Insurance

Services, Inc......... 855-6690
Capital Insurance Group 333-2500
Gadaleto, Ramsby A Assoc...... 263-3784
JS Advisor Enterprises... 242-1331
Frank McBride Jr., Inc. 445-2300
Meadowbrook Insurance 358-1100

North Pointe Insurance.
North Star Insurance Agency
Paulmark Agency.......
Rocky Husaynu A Associates.

(248) 358-1171
(248) 398-5550
248) 471-7130
248) 851-2227

LOGISTICS PLANNING

SaTech Logistics, Inc.....................(248) 203-9500

MANUFACTURERS:
Art One Sign Expo, Inc.
Home Style Foods, Inc.
Jaeggi Hillsdale Country Cheese
Kraft General Foods
Nabisco. Inc
Old Orchard Brand
Philip Moms USA.....
Red Pelican Food Product:
Singer Extract Laboratory.
Strauss Brothers Co

248)478-1350

MEAT PRODUCERS/PACKERS:
BarS Foods....
Family Packing Distributors

or (313) 873-3999
Gainor's Meat Packing (989) 269-8161
Hartig Meats ..... (810) 557-0055
Hygrade Food Products.......cc.cc.... wceee. (248) 355-1100
Kowalski Sausage Company (313) 873-8200
Nagel Meat Processing Co... 517) 568-5035
Potok Packing Co.. ...(313) 8934228
Strauss Brothers Co. (313) 832-1600
...(313) 568-1900

Wolverine Packing Company...........

MEDIA:
The Beverage Journal
Booth Newspapers
Detroit Free Press.
Detroit News.....

(800) 292-2826
(734)994-6983
(313) 222-6400
(313) 222 2000

ichigan Chronicle (313) 963-5522"
Suburban News—Warren .....(586) 75640(X)
—Flint (810)7854200

Trader Publishing
WDFN-AM 1130
WDIVTV4

. (248) 474 1800
(3Hi 2594323
(313)222-0643

NON-FOOD DISTRIBUTORS.
Items Galore
JAB Medical Corp.

(586) 7744800
(248) 324-8900

POTATO CHIPS/NUTS/SNACKS:
Better Made Potato Chips............c....... (313) 9254774
Fnto-Lay. Inc.... 1-800-359-5914
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Jay's Foods.
Kar Nut Products Company.

......(800) 752-5309

Mexico Wholesale.
Nikhlas Distributors (Cabana)
Rocky Peanut...... ...(313)871-5100

(586) 2684900

Variety Foods, Inc........

PROMOTION/ADVERTISING:

Enterprise Marketing.. (616) 531-2221

Huron Web Offset Printing...........c...... (519) 845-3961
PJM Graphic (313)535 6400
Stanley's Advertising & Dist................. (313)961-7177

Stephen's Nu-Ad. Inc..... (586) 777-6823

RESTAURANTS:
Copper Canyon Brewer
Palace Garden:

Pizza Papalis Cor

SERVICES:
1st Choice Insurance Agenc: 586) 737-2339
AAA Michigan .(800) AAA-MICH

ABN AMRO Merchant Services.
Action Inventory Services

(517) 323-6027
(586) 573-2550
Air One Telecom... (734) 741-0396
AirPage Prepay & Talk Cellular.......... (248) 547-7777
Al Bourdeau Insurance

Services, Inc....
Alarm-Medic..
American Mailer
AMT Telecom Group
Andrews Brothers Inc.

(800) 455-0323
(248) 349-9144
313) 8424000
...(248) 862-2000

Detroit Produce Terminal
AON Risk Services
Ayers Business Systems..
Bellanca. Beattie, DeLisle

(248) 359-6080

(313) 882-1100
(248) 540-7350
(517) 485-1732
517)485-1732

(810) 387-3975

Binno & Binno Investment Co
BMC Grocery Systems Specialists.
Business Machines Co. (BMC)..
C. ROy A SONS...cccoocrrcrs
Canteen Service

Cateraid. Inc... (517)546-8217
Central Alarm Signal (313) 864-8900
Check Alert.. 231)775-3473

Cherry Marketing Institute .................
Clear Rate Communication:

Closed Circuit Communications......... (248) 682-6400
Cox, Hodgman A Giarmarco, P.C.
D. J. King A Associates.....
Deford Distributing..........cccceuecunereiencane
Detroit Edison Company.

(517) 6694264

Detroit Warehouse....
Digital Security Technologies
Financial A Marketing En
FMS Accounting A Payroll Providers
Follmer, Rudzewicz A Co., CPA (248) 355-1040
Freedom Systems Midwest, Inc.. 248) 399-6904
Gadaleto, Ramsby A ASSOC..........cc.ccc... (800) 263-3784
Goh's Inventory Service..
Great Lakes Data systems

313)491-1500
(248) 770-5184
(248) 541-6744
(615) 2944055

Kansmacker....
Karoub Associates.
Law Offices-Garmo A Garmo
Market Pros

Marketplace Solutions.. ...(989) 235-5775

Metro Media Associate:
Nordic Electric. L.L.C
Paul Meyer Real Estate
POS Systems Management.
Preferred Merchant
Credit Resources..
Quality Inventory Service:
REA Marketing...........4,
Sagemark Consulting, Inc...
Shimoun, Yaldo A Associates, P.C
Salim Abraham. Broker.
Secure Checks
Security Express
Smokeless Tobacco Council. Inc.
Southfield Funeral Home....
T A L Acquisition.
T.D. Rowe Corp..
TeleOteck Michigan. Inc.....
Travelers ExpcessMoney Gram
Vanatee Wireless ......

248) 398-7285
(248) 6894608

(616) 794-3271
(586) 771-9526
(989)386-9666

. (248) 349-1474
(586) 758-7221
248) 304-1900
...(202) 452-1252
(248) 569-8080
(313) 381-2266
248) 2804400
(248) 354 5000
. (2481 584-0644
(248) 658 5000
(248) 763-1563
or (517) 896-7000
513) 2484900
(313) 9614783
(313) 278-5207

Veri/on Wireless

Western Union Financial Services..
WesLsidc Cold Storage..
Whiley's Concessions.

(616)785-2k8%national Ice

(248)968“%%95 Wholesale Foods.....

(800)781-53}Bhen Et Cetera
cerviinnnennnn- (989)872408mer Food Co...
- (313)237-922]7  Jiroch/d.F. Walker.....

STORE SUPPUES/EQUIPMENT:
Alarm-Medic.......cccovnunne . (248)349-91.
Belmont Paper A Bag Supply.. (313)491-65:

Brehm Broaster Sales.... . (989) 427-58;
Bunzl USA (810) 714-144
Culinary Products... (989) 754-24:

DCI Food Equipment. ..(313) 369-16(
Envipco (248)47147
Four Seasons Beverage A Equi .(734) 254-081

Hobart Corporation........
Martin Snyder Product Sales..............
MSl/Bocar.......
National Food Equipment

& Supplies
Taylor Freezer.
TOMRA Michigan

. (734) 697-3(1
(313) 272491
...(248) 399-20:

WHOLESALERS/FOOD DISTRIBUTORS:
Amendt Corp.... .(734) 242-24!
Brownwood Acre: .(231) 599-31(
Calverlee Supply. . (586) 979-13!
Capital Distributors. (800)447-811
Central Foods... .(313) 933-26(
Consumer Egg Packing Co. . (313) 871-50!
CS AT Wholesalers 248) 582-084
DAB Grocers: --(313)928-59(
.(313) 842-231
-(248) 44645(
(734) 453-631

Dearborn Sausage

Decanter Imports-
Deli Style Jerky

EBY Brown. Co....... 1800-532-927
Economy Wholesale Cash A Cany. .(313) 922-00C
Elegance Distributors..... (517)663-815

(313)841- 408 gy Brands (231) 223945
Epstein Distributing C . (248) 646-35C

- (630)420-9%2ning Company.........cc................(330) 879-568
Food Services Resources____ (248) 738-675

General Mills.......
Great North Foods
Hamilton Quality Foods.
IA K Distributing

(248)960-523
(989) 356-228
.(313) 728190

International Wholesale..

Interstate Brands/
Wonder Bread/Hostess.

Jerusalem Foods......

....(586) 792-758
(313)538-151
(313) 567-671
(313) 272-640
(616) 5270121
(313) 567-60*
(248) 851904
(517) 787 %81
(517 546-286
(586) 755-362!
1-(586) 447-350(
(313) 554-031(
. (313) 255-733:
(989)777-1891
(248) 532-883C
(734) 254-1000
(313) 893-4228

Karr Foodservice Distributor:
Kay Distributing..................

L B Enterprises....
Liberty Wholesale
Lipan Foods.
Mexico Wholesale.
Michigan Quality Sale:
Nash Finch....
Nikhlas Distnbutors (Cabana;
Norquick Distributing Co
Potok Packing

Preferred Brand: (313) 381-8700
Robert D Arnold A Assol .(810)635-8411
Roundy's (419) 228-314!
S. Abraham A SonSs..... ..cccoovvernennene..(616) 453-6358
Schu.l Coffee Co. — (616) 956-681"
Sherwood Foods Distnbutors. ... (313) 366-3100

Spartan Stores, Inc....
Suburban News: Southfield
Flint.. .. (810)785-4200
SuperValu Central Re .
Tiseo's Frozen Pizza Dough
Tom Macen A Son. Inc.
Tony's Pizza Service.
I S Ice Corp
Value Wholesale
Weeks Food Corp..
Wme Institute....

(734) 455-1400

(313)862-3344
(248)967 2900

.. (586) 727-151"

(313)882 Tied

ASSOCIATES:

American Synergistics. (313)427-4444

Canadian Consulate General 313)567-2208
Livemois-Davison Florist. (248)352-0081
Minnich’s Boats A Moior: .. (810)748-3400
Wileden A Associates.. - (248) 588-215*
Wolvenne Golf Club, Inc.. .(586) 781 54







Putthe

Pharm Brand to
Work forYou!

Give your customers a New = Bold New Packaging
. . m Consumer Satisfaction Guarantee
choice for healthy savings.

m Pharmacist Recommended
m Qutstanding Profits

m Everyday Low Cost

m Comprehensive variety

Exclusive Distributor of Pharm Brand Products

For Information, call 616.878.4534 or visit our website at www.spartanstores.com


http://www.spartanstores.com
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